
References 

AMA Taskforce on. the Development of Marketing Thought. "Developing, Disseminating, 
and Utilizing Marketing Knowledge," Journal of Marketing, 52(4): 1-25, 1988. 

Argyris, C., Putnam, R. and McLain Smith, D., Action Science, San Francisco: Jossey-Bass, 
1985. 

Alvesson, M. and Sl<oldberg, K., Reflexive Methodology, London: Sage, 2000. 

Bernard, R.H., Research Methods in Anthropology, Walnut Creek, CA: AlttaMira Press, 
1995. 

CoghJan, D. and Brannick, T., Doing Action Research in Your Own Organization, London: 

Sage, 2001. 

Glaser, B. G., Theoretical Sensitivity, Mill Valley, CA: Sociology Press, 1988. 

Glaser, B. G., Basics of Grounded Theory Analysis, Mill Valley, CA: Sociology Press, 1992. 

Gronroos, C., "From Marketing Mix to Relationship Marketing: Towards a Paradigm Shift in 
Marketing," Management Decision, 35(4): 322-39, 1997. 

Gummesson, E., "Marketing According to Textbooks: Six Objections," in D. Brownlie, M. 
Saren, R. Wensley and R. Whittington (eds.), Rethinking Marketing: New Perspectives on 

the Discipline and Profession, pp. 248-58. Coventry: Warwick Business School, 1994. 

Gummesson, E., Marknadsroring och inkop av konsulttjanster, Stockholm: Stockholm 
University, 1977. 

Gummesson, E., Total Relationship Marketing, Oxford: Butterworth-Heinemann/Chartered 
Institute of Marketing, 1999. 

Gummesson, E., Qualitative Methods in Management Research, 2nd revised edn. Thousand 
Oaks, CA: Sage, 2000. 

Gummesson. E .• Lehtinen, U. and Gr5nroos, C., "Comment on Nordic Perspectives on 
Relationship Marketing," European Journal of Marketing, 31(1-2): 10-16, 1997. 




