References

Berkowitz, Kervin, Rudelins, MarketingTimes Mirror, Toronto, Mosby College Publicity, 1986.
Belch G.E. and Belch M_A., Introduction to Advertising & Promotion, Boston,Richard and Irwin,
1993.

Chematony L.de, Notes on Branding, Workshop conducted for CIMA, Sri Lanka Branch,

August 1997.

Childers T and Honstan M, "Conditions for picture - superiority - Effects on consumer memory",
Journal of Consumer Research, Feb. 1984, p634-54.

Kotler P., Marketing Management, Delhi, Prentice Hall, India 1988.

Lavidge & Steiner, "A model for predictive measurements of advertising effectiveness”, Journal of
Marketing, /961.

Lutz and Lutz Imagery electing strategies: Review and implementation of research,
Advances in Consumer Research Vol. v, ed H Keith Hent. Chicago, Association of
Consumer Research, 1978.

Maclnnis, D.J. and Price L.L., ""The role of imagery in information processing-review and
extentions”, Journal of Consumer Research, 201, 14, March 1987.

I_H'organ. G., "Paradigms, metaphors and puzzle solving in organizational theory”, Admin-
istrative Science Quarterly, reproduced in Creative Management Sage publications,
1991.

Oxford Dictonary Editor, D. Thonpson, Oxford, Clarendon Press, 1988.

Paivio, A., Yniue J.C. Madigan S., "Concreteness, imagery and meaningfullness values of
925 nouns”, Journal of Psychology 37, 61-483

Porter M.E., Competitive Strategy, New York , The Free Press, Macmillan Inc. 1980.

Richardson A., Individual Differences in Imaging, New York, Baywood publishing
company Inc. 1994,





