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“It is clear that in the Information Age the
image of a celebrity
Can become a valuable brand in itself.”

-Thorsten Lauterbach’-
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! Right to image

2 Sui generis Protection System

3 Thorsten Lauterbach, US-style ‘personality’ right
in the UK-en route from Strasbourg? [20™
BILETA Conference], Aprilt 2005, Queen's
University of Belfast.

4 Product Endorsement
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> Jennifer Davis (2000) The King is dead: Long
live the King, 59 Cambridge Law Journal I, pp.
13-30

¢ personality or Reputation Merchandising
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=08 “Purpose-Specified Nature”,

12 Fail back Protection

3 Article 2(1) of the Berne Convention of
September 9, 1886 and Article 6(1), 9(1), 10(1)
of the Sri Lankan Intellectual Property Act No
36 of 2003

14 Rome Convention of October 26, 1961 and
Chapter 11 of the Sri Lankan [Intellectual
Property Act No 36 of 2003
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" A Trademark may consist of, in particular,
arbitrary, and fanciful designations, names,

pseudonyms, geographical names, slogans,
devices, reliefs, letters, numbers, labels,
envelopes, prints, stamps, seals, vignettes,

selvedges, borders and edgings, combinations or
arrangements of colours and shapes of good or
containers. Mark Warby QC, ‘Merchandising
Fame or What can a celeb do these days to cash
in or fame (legally)’,
http://www.51rb.com/docs/Merchandising%20Fa

me.pdf last accessed on 25th May 2016.
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1 Charter merchandising, world Intellectual
Property Organisation, December 1994, p.17

%0 Mosley v News Group Newspapers Ltd (2008)
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Express Newspapers Plc (2008) EWCA Civ 446

21(1977) RPC 275
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%6 Dr. Angela Adrian, Image is Everything: The
New Image Right of Guernsey,
http://www.icondia.com/wp-
content/uploads/2014/04/Image-Is-
Everything.pdf last accessed on 25th May 2016

27 Registration System for Image Rights.
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“Currently, there is a patchwork
protection based on whether or not the
- plaintiff can dress grievance up as a
particular cause of action cobbled from a
variety of ill-fitting protections.”

28 The registered personality

2 “Images" which are associated with or registered
against that registered personality.

30« the voice, signature, likeness, appearance,
silhouette, feature, face, expressions (verbal or
facial), gestures, mannerisms, and any other
distinctive characteristics or personal attribute of
a personage, Or.... any photograph, illustration,
image, picture, moving image or electronic of
other representation (‘picture’) of a personage
and of no other person...”
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