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ABSTRACT

A^negative environmental and socio-cu J rural impacts of mass tourism become more apparent, the 

appeal of, alternative forms o f tourism, especially ecotourism, has increased globally. With the

growing; d|h|pnd<for ecotourism and nature-based tourism, eco-lodges are becoming more popular
it i $*** ’’*&&?' * * ~J >as|an alteni^^|.;^c,c,^mfodation choice. As such, development o f eco-lodge indtistry has wider 

im p lic a tio n sY ^ |?^ ^ ^ ^ '^ |p e c ia liy  when considered the country's high^oteiu |a | fpr ecotourism. 

and the need accommodation for rp i^ & p p iip J T i Vais. However,

eco-lodge i n d u s t r y ' S r i  or no studies have

attempted t o ^ k p l o r e 'c h a ^ ^ ^ ^ ^ ^ 8 ^ ^ ^ ^ ^ ^ ^ % ^ ^ ^ ^ p m t n o d a t i o n  in|eco-lodges. Such

knowledge is .yitalin planning and systematic #% Jopm enttf|f tlip eco-lodge industry in Sri Lanka
l  '  ik'f ■ W ' c  ■/. W • v ■ ■- f '  Y

Thijs study ptempts to develop distinct visitor profiles ,@f %co~todge patrons based on their

der 5ogxaphi(|charactef|5tic, trip charactep sties andjtrayel mo|ivatibp. !; ‘

(' Survey o f 220 ecolodge occupdnts in 12 selected eediodges found that majority o f the

respondents were between the ages o f 26-55 and, highly educated with at'least a bachelor’s degree,

and moderate to high income. In ienus o f trip characteri stics, the m ^ority o f the respondents stayed

in ecolodges for 1-3 days, and travelled with spouse or family. Natural and cultural features were

among the main pull motives for selecting the destination. Ecolodge patrons seem rely on the
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Internet, travel guide books, and word of mouth as major sources o f information in selecting 

accommodation. Ecolodge patrons’ strong agreement with statements on nature-based elements, 

design and service quality indicate that Sri Lankan ecoiodges provide unique nature-based 

experiences for visitors. However, results further indicated that Sri Lankan ecolodge industry has 

given less attention on the educational or learning component of ecotourism. This calls for better 

strategies to educate the visitors about their environmental responsibilities, and improved 

interpretive tour facilities.

Key words: ecolodge occupants, visitor profiles, trip characteristics, travel motivation, satisfaction

L Introduction

Ecotourism, the form of tourism defined by the International Ecotourism Society (1990) as 

“the responsible travel to natural areas that conserves the environment and improves the well-being 

of local people”, has at present evolved into one of the most dynamic segments of the world’s 

tourism business. As negative environmental and socio-cuitural impacts o f mass tourism become 

apparent, the? demand for alternative forms of tourism, especially ecotourism, has substantially 

picked up in the recent past. T-;.. r, .<#; :

Diverse nefeds and expectations o f environmentally c o n s ^ o ^ ^ ^ l e r s  are likely to

maintain a positive demand;for ecotomisrh products in, et .f|., 20

industry response to this dynamic and heteroglneohs'demand for environrp|htaily

tourism products, novel concepts in the hotel and accommodation sector hapl emerged. Among

these, the accommodation concept known as “ecolodge” has gained j^roadett recognition.
: a  » I

particularly in the nature-based tourism sector (Kawan et ai., 2010). Ecoiodges are meant to be

accommodation facilities that support environmental conservation, while providing economic

benefits to host communities. Russel et al. (1995) defined “ecolodge” as a “nature-dependent

tourist lodge that meets the philosophy and principles of ecotourism” . It further offers natural

12). As an 

responsible

resource-oriented ecotourism activities and opportunities for learning about the environment (Lai 

and Shafer. 2005). Although there is no universally accepted definition for ecoiodges, many 

contemporary’ tourism scholars (Weaver. 2001: Fennell, 2003; Mehta. 2007; Kawan et al., 2008; 

Raju, 2009; Erdem et al., 2013) have endorsed the core values and concepts described by Russel et 

al. (1995) in their definition o f ecolodge, while promoting “ecolodge” as an industry label.
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Despite having a generally accepted set o f principles and framework for ecolodge 

development, there seems to be some confusion over what type o f structures should be qualified as 

ecolodges. According to Weaver (2005), ecotourism building types can include indigenous 

structures, historical building types, contemporary structures, as well as portable low-impact 

structures. Out of these, accommodation structures influenced by indigenous designs have become 

very much popular among ecotourists. As identified by Kawan et al, (2008), ecotourist with varying

l capacity^seek accQmmodation~4n, -ecolodges. -In- the-m odem  ecotourism. business
!j - .

environment, ecolodge developers have designed these indigenous structures to capture broad

spectrum of ecotourists; from budget to luxury, in terms o f  spending capacity'.

|l In general, ecotourists chobse their destinations firsi based on the attractions or desired
•I; Stsr'' 'I' .. !‘6-\ • ;

activities, and subsequently choose where to stay' (IFC, 2004). In the context Of Sri Lanka, rich| j .  . • . . . . . . . j : _ ■ . v . r '
biodiversity, diverse landscapes and other natural environments act as main pull factors that attract 

ecotourists to the destination. Sri Lanka .boasts having the highest biodiversity per 10,000 km* in
j! . L  ,  f  ■■■• - ■ * :  i t .  ■ ■■■: r  ■ ■ ■ « -«  . : '

Asia, and,jfcis also rated as one o f the 25 biodiversity hot spots in the world (Ministry of

^Resources. 2002). At the same time, country’s highly sophisticated

ani Perera, wider i m p l i c a t i o n s e s p e c i a l l y  when
I ? -

cohsidered the coumry’a « » ^ ^ ^ ^ ^ ^ p ) d ^ o t e n t M M # | ^ « ’̂  ^

sin The interest on Sri Lanka as artra#t?l'abstinaf}6fifh ts :frovfo tremendously.; in the recent pa

especially with the conclusfln o f  30-ypar Jong Conflict. Tiap Government o&Sri Lanka has also

past,

•S§ m ,  $
identified fo tpsm  sector asjglne’o f the kdy aria to focus on ift order to attract doreigmexchange. For

Mice, thJ- G o v e rn il l i f  o f Sri Lanifa a lo n g ^ th  the partnership o f private sector recently

an ambitious program to increase country's hotel room capacity to 45,000 bv 2016 to 
p ■ . I! ■ ‘

accommodate 2.5 million tourist arrivals (SLTDA, 2011). However, tins target involves doubling

the country’s hotel room capacity which is currently at 22,745 rooms. In this context, alternative 

forms of accommodation will be vital in future development o f Sri Lanka’s tourism sector. 

Especially, the development o f low-cost, low-impact accommodation facilities in the form of 

ecolodges will have significant implications.

In terms o f numbers, Sri Lanka’s ecolodge industry is blossoming. For instance, in a study 

that assessed the geographical distribution of ecolodges, Buckley (2003) reported that, out o f 64
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countries, Sri Lanka ranks 7th in terms of number o f ecoiodges, development o f ecotourism 

industry, and significant natural attractions. However, in terms of practice and adhering to core 

principles and values o f ecotourism, the Sri Lanka's ecotourism and ecolodge industry can be 

described as relatively undeveloped with numerous malpractices and green washing taking place.

In order to develop country’s ecolodge industry in a sustainable manner, it is essential to 

have an understanding of attitudes, perceptions and characteristics o f tourists who seek

accommodation in  ecoiodges. This aspect of ecotourism in general has received scant scholarly 

attention, and existing literature are predominantly, from countries outside Asia eaver nnd 

Lawtop, 2002; Kawan ei al., 20G8; Kawah et al., 2010).. In the context o f  ecotourism rese arch in Sri 

Lanka,'past studies b^ve predominantly focused on understanding type o f tourists visit: ng nature- 

based attractions or destination management (Tisdeli, 2003; Perera et ai., 2012; Senevirathna and 

Perera; 2013; Perera and 1/losky, 2013), and no study thus far has attempted to explore 

characteristics o f  visitors who seek accommodation in eco-lodges. To bridge this knowledge gap, 

this stjudy attempts to develop distinct visitor profiles o f  eco-lodge patrons basdi on tlieir 

demogiapliic characteristic, trip characteristics and travel motivations.

■
, Dambulla 

ecotourism

In Sri Lankan, e c ' o ^ g e s - i ^ H a m b a t h o t a J  

mid Kgipitiya areas, as all

attractions, protected areas $r  cultural sites. The pinpbse bJIhisJstudv was toJetem iine the socio
. 1  ; ; ' V  ' m

vi imidemographic/characteristicsp'travel motivation aifid trip ch#tc|eristics o f  v is |b rs  lay ing  in eco-

lodgel The sample frame Lor this study Included to u ri^ W h o  stayed at; least one night at 12
: i) ' , ' ■ ■ . . ' i '  V -■ - .• ■

selected ecoiodges from Dambulla, Kandy, Rafiinapura and Hainbahtodia areas in Sri Lanka. The

ecolocjges were selected based on the subjective criteria o f (i) die business ^advertising  itself as an

ecolodge, (ii) the ecolodge management’s endeavor to work together with local community (iii)

appear to cause minimal disturbance to surrounding natural environment for making attempts to 

enhance natural resources) and (iv) offer interpretive guidance to visitors to educate them about

surrounding natural and cultural environment. However, the selected ecoiodges showed 

heterogeneity in terms o f lodging style, dining, amenities, nature-related activities, and quality of 

the interpretive guidance provided.

A  Q u a rte r ly  D o u b le -B lin d  P e e r R e v ie w e d  R e fe re e d  O p e n  Access In te rn a tio n a l e -lo u r n a i  -  in c lu d e d  in the  In te rn a tio n a ! S erial D ire c to rie s  
indexed A  liste d  as Ulrich's Periodicals Directory &  U .S A i, S B ^ f irS a g a iW Ig l as weft as in Caheffs Directories of Publishing Opportunities, |& S A

International Journal of Research in Social Sciences
http:/ /  www.ijmra.us

http://www.ijmra.us


S urvey  deve lopm en t a n d  d a ta  co llection

A structured questionnaire was used as the primary research instrument. The purpose o f this 5-page 

questionnaire was to gather information on traveller demographics, trip characteristics, travel 

motivations, and their perceptions on ecotourism and ecolodge attributes. Items related to 

ecotourism perceptions and ecolodge attributes were chosen based on literature (Eagles, 1992; 

LeBlanc & Nguyen, 1996; Callan & Bowman, 2000; Chu & Choi, 2000; Callan & Kyndt, 2001; 

M ehtaetaL,2002EW orld T o u r is n r O ip J ^  al., 20100-

spondents were asked to evaluate ijhe 33 ecolodge attributes based on their experience at the 

lodge, aud these were measured on- a 7 point Likert scale anchored byl=very dissatisfied to 

7jyery satisfied. Perceptions on the conceptrof ecotourism and ecolodges were measured on a 7- 

point Likert scale ranging from 1A strongly disagree) to 7= strongly agree).

t A set of 14 motivational items adopted from previous studies (Eagles 1992; Wight 1996b; 

Kjpwan et a l ,  2008; Kawan et al., 2010) was used after modifying to fit the Sri Lankan context, 

iese iteihslWeremeasured using a 7-ppint Likert scale anchored by 1 = not at all important to 7 =

V Q ]|ry ir7 rnipop
. ji - * .*

establish the(
! i f  ^

jj. Follow

ec is, were

w^fe provide^, with th<

eluded in the questionnaire were given to a panel o f subject experts to

# M i. '¥ ~ ■ '.v ' v;

Kawan et al. ( 2 0 0 8 ; ffpufedeSlI'  slaffiie&dfe

^ ^ ^ p tB e n ts ' arid "VEftofe 

infotmecf that

...advance about die

l l l l l i i l l e  furtjf

participation in the survey isjyoiuntary. ^fecupa^of each'r^ist^ed room at tl^ecolodge received 

a |uestiormai|e. When therê vere two dr/nlpre giib'sts in on<^6p}m or cabin, onj|', one; questionnaire 

was given, ifie  guests,sharing the sanie u iit, decided vvholi torfespond to the questionnaire. On
K . f  ” i? .■ '= - :' '4> • ' ■%: .>* ■>, • i

completion o f the questionnaire; the respondents were asked to put the completed questionnaire in a 

d r |p  box at the front desk during chedt out, or return,it to the front desk. Those who declined to 

participate k u h e  surveywvereTreated as^hon-respondents; Data were collected from January 2014 to 

January 2015.

Data were cleaned by performing a consistency check before proceeding to detailed 

analysis. Incomplete questionnaires with many missing responses were discarded. Data were coded 

and entered in Microsoft Excel 2010 and analyzed using Statistical Package for the Social Sciences 

(SPSS) Version 20.
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3. Results

Out o f 403 occupants approached in 12 ecolodges. a total of 224 completed questionnaires were 

received. After removing invalid questionnaires including those completed by respondents below 

16 years o f age), this accounted for an adjusted response rate o f 52.38%. The response rate varied at 

individual ecolodge, and appeared to be highly dependent on the enthusiasm and effectiveness of 

the front desk staff who distributed the questionnaires.

Respondent demographies
General respondent socio-demographic characteristics are summarized in Table 1. Approximately 

55% of the respondents were male. Most o f the ecolodge occupants participated in the survey were

in the age group o f 26 to 35 years. About 78% of respondents were middle-aged (36 to 55).

Approximately 81.3% o f respondents have attained an educational level of Bachelor's Degree or

higher. This represents the highest level o f education completed by respondents at the time that they 

participated in the survey. The average monthly income for foreign respondents” Most ecolodge

occupants yvere foreigners; hence only foreigners were included in the survey was US$669.

/><* $v:

Table l: Genera{ Respomkrat Socio-demographic Profile

Socio-demographic Variable Frccmency Percentage 7  ;;

Gender (n=220) : r i j  ' - I .  . ,0.
Male T 121 1 55.0
Female , ’ T ,99 45.0 J g

' >

Age (n^218)
■'

Below 16 3 "  ' 1.3
16-25 29 13.3
26-35 91 41.7
36-45 40 40.0
46-55 38 38.0
56-65 14 6.4
Above 66 1.3

Education (n=220)
High-school or below 41 18.63
Bachelor degree 74 33.63
Post-graduate degree 92 41.81
Above post-graduate degree 13 ^  Qwt . J
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Married status (n=215)
Married 115 53.48
Unmarried 92 42.7
Divorced 8 3.72

Income (n=200) 
Below 30,000
30.001- 50,000

,5Q,0QL.t-75,000,----- r
75.001- 100,000 * 
Above 100,000

4
10
2 3 .
70-
93

2.0
5.0

.11.5
35.0
46.5

Trip Characteristics 'JO®*?
■ f y . M

%*-r m . -

<S*

As evident in Table 2, most respondents spent relatively short duration at ecolodges with 64.1% of 

the respondents staying between ;! to 3 days at a particular ecolodge. A large portion o f tire 

resp o n d en iN ^ ^ g d  vvith their spouse (40.9%) or with friends (21.4%) Only, 7.3% of respondents 

travelled;

Major sources of information
When asked about their major sources o f travel information, out o f 210 respondents, most gathered 

travel information mainly from the internet 35.2%, followed by travel guide book (15.5%), word of
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mouth (12.7%), personal experience (11.4%), and travel agents (9.5%). Other sources of 

information included environmental associations, magazine articles, travel brochures and television.

Travel motivations

As evident in Table 3, the most important attraction-specific motives/pull motives for respondents 

were to observe national parks or wildness areas. When ecolodge patrons were asked about other 

motives or main reasons for selecting Sri Lanka as the destination, most frequent response was "the 

quality o f accommodation”, which was closely followed by “inexpensive goods and services”, 

friendliness o f people, and variety in local cuisine (Table 3).

Table 3: Travel motivation attributes: attraction motives
Total

Attractive motivation 
National parks/wildness area 
Good opportunity for adventure

Photography o f  landscape and wildlife 
Good opportunity to see historical sites 
Nice and unique architecture

Mean
6.15
5.98
5.89
5.74
5.69

St. dev. 
0.95 
1.10 
1.12 
1.22 
1.20

Other motives - -
V •?.

Tire Quality7 o f Accommodation A r > : 6.37 1.04 ‘ ■

Friendliness ‘ o  V 6.25 LOOT -■
i -  '■ ■' yh

Different local iood y  - f 6T0% .. . .  1.06 . '
Nice to learn local customs 6.01 L 03 ,
Personal safety 6.01 h i 6 ■ 44- 4
Relaxing 5.95 1.16\ N

Climate 5.64 1.21 ■;c

Price level 5.59 1.17 v

Inexpensive good and services 5.51 1.20

Respondent evaluation of ecolodge attributes

As evident in the Table 4, attributes related to ecolodge design, setting, natural environment and 
food received higher ratings, by respondents. In general, education and conservation related 
attributes received comparatively low scores. More importantly, respondents seem to believe that 
ecolodges included in the sample are making sufficient effort to provide economic benefits to host 
communities.
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Attribute Mean Std.Dev

Lodge setting
A variety of lodging styles 5.45 1.423
Ecolodge design appropriate to local setting 6.30 0.801
Quality o f the environment 6.14 1.121
Room
Comfort of bed 6.23 0.806
Descent sanitary condition s j - ------  : - 6.05 ■- - 0.896
Provide private sleeping room, wash room 6.34 0.988
N ature i| , >• —■ 3 i ,
Availability of trees and wildflowers around
lodge - A \ t *’ 1 
Availability o f ,observing wildlife . -

6.41 *
.. ' f~

6.33 -.

' 0.714 

0.795
Availability p f  particular habitat and'species. .. 5.9.0 s 0.995
Value for money r  ■ ji " ■( -’'A r iy 6.08 0.970
Food J ',  . ' ) ,  i Ij. \ \ ,.r? *!
Local food;,produccd with local Ingredient .... 6.36" i_0.735
High v 'AAA-.-A ' ; ^ ' 7  A; 6.23 0.935
Location.
Conveniei 
Service 
Availability b 
facilities 
Availability 
Availability Natural 
Benefit to local communiti .-•'i \  , - ■ . Ng
Bird-watching facilities 
Efficient resfrvation 
Knowledge -of the interpreters 
Conservation an

’ II
d education programs

Perceptions on Ecotourism

In order to understand ecolodge patrons’ perceptions on ecotourism, respondents were asked to rate 

the level o f agreement on 8 items related to concepts and philosophy o f ecotourism (Table 5). In 

general, respondents had positive perceptions on ecotourism with high levels o f agreement being 

recorded for all statements except the one that was negatively worded (last item in TableS).
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Table 5: Ecolodge patrons’ perceptions on ecotourism

Statements
Total

Mean St. dev.
Ecotourism businesses should allocate a portion of their profit to
protect the local natural environment 0.^1 1. i j

Ecotourism promotes sustainability 6.34 0.87
Ecotourism provides financial benefits and empowerment for local 
people 6.22 0.87

I would be willing to see a unique plant or animal o f interest to me 6.09 1.24
I like to visit destinations that few others have visited 6.01 1.22
Ecotourism provides direct financial benefits for conservation 5.83 1.12
I try to find out as much as about the natural environment o f a 
destination before I actually go there

5.45 4.37

I prefer to travel as part o f a larger group, as opposed to a small 
group(i.e., 4 persons or less)

2.58 2.09

4. Discussion and Conclusions

The main objective o f this study was to develop distinct visitor profiles of eco-lodge patrons 

based on their demographic characteristic, trip characteristics and travel motivations as no study 

thus far has attempted to  explore characteristics of visitors who seek accoinmdddt^d?ih eco-lodges 

in Sri Lanka. „ I f  * *; tf.

Numerous studies h^yd h ri^ .g a te tith e  demographic characteristics o f ecotourists. Many of 

these studies described ecotourist aaoM er than the average tofirat. between the&ges o f 36 and 55

study

found that plurality o f ecolodge patrons (35%) are relatively ydtmg, and between 2^to35 years of 

age. Hence, results o f the present survey indicate a relatively younger ecotourist segment seeking

mines

urism

accommodation in ecolodges o f Sri Lanka. Previous ecotourist profiling studies in Asian cot 

such as Thailand (Kerstetter et al., 2004) and Sri Lanka (Perera et al., 2012) found that ecot 

market segment in these two countries to be characterised by young travellers. However, results of 

the present work further indicate that more than 50% of respondents are over 35 years, suggesting 

the overall middle-aged to elderly nature of the ecotourism market segment (Eagles and 

Cascagnette, 1995; Wight, 1996a; Kawan et al.. 2010).

Ecotourists are generally described as highly educated, and high income group (Higham et 

al., 2001; Saleh and Karwacki, 1996; Wight, 1996a, Kawan et al., 2010). Present study findings in
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general, are in agreement with literature. Hence, Sri Lankan ecolodges caters to a highly educated 

consumer segment with positive environmental attitudes, similar to most other ecotourist markets in 

other countries. This is evident from the fact that majority' o f respondents highly agreeing with 

statements related to ecotourism principles and environmental conservation. However, presence of 

highly educated, but younger and possibly financially less-stabilized ecotourist segment may hint 

an emerging trend where Sri Lanka being viewed as a destination for budget ecotourists. This 

notion is further, supported by respondents strongly agreeing with survey^ Iterps, “price level” and 

“inexpensive good and services5̂ as main reasons for selecting the destination. Similar observations 

have been made by Kawan et al. (2008) who-compared;eEbl0dgespatrons’ characteristics in Belize, 

and identified three price segments based on their spending^ capacity; Upscale, Mid and Budget. 

‘Budget’ ecolodge patrons were between ages of 16-35, and highly educated (66.6 % had at least a 

Bachelor's degree). . I

Literature suggests that ecotourists most often travel as couples (Saleh and Karwacki ,1996; 

Kawan et,d|y2jHQ; Weaver arid Lawton (2002). Families also make up a sizeable portion of 

ecotourists|fSaltI^d;and Karwacaki, 1991; Twynam and Robinson,,]997). Present study results 

are compalpj 

ecolodge ind 

facilities to target

ings in literature. This may work advantageous for the Sri Lankan
.*1M k -

mew,opportunities, as the industry can devel6pTth|j|;|£bcommodation

Weaver and La\ Uthjge d is ti^ ^ g ^ p ||§ ^ ^ fe g m e n t^ o n  the hard-soft

spectrum. ‘Harder’ ecotourists had a stfpSd ^ ^ ^ ^ ^ m ti i 'a tu re ,  enjoy the wild and
.v . - ,,v „ , . '?• \

remote destinations, looked for physical, afid|^mental challenges, and $g§fen;€jd backpacker

accommodations, camping,.land jrecreatiohailvemcies. Demographically, the J^rd-cc|p ecotourists 
•. - -m  ' j & • ■% & f  . j

were much younger, bl§h!y educated, and less likely to be in a high-incom&bracket than the other

ecotourists. ‘Softer’ ecotourists were less committed to the environment, and enjoyed beach resorts

as much as the nature settings, favored accommodations with a good array of services and facilities.

Demographically, these tourists tended to travel with their family, were highly educated and were

usually from a high-income bracket. Accordingly, most visitors to ecolodges in Sri Lanka could be

identified as “Soft” ecotourists.

Present study found that the time spent by ecotourists at a particular ecolodge is relatively 

short i.e. about 3 days. Previous studies conducted elsewhere have made similar observations 

(Twynamand Robinson, 1997; Kawan, 2010). Random conversations made with ecolodge patrons
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and ecolodge management during field visits revealed that many eeotouiist tend to move from one 

ecolodge to another, in quest o f observing unique environment and cultural places as much as 

possible. Short term stays at an ecolodge may not be ideal from single business and local 

community perspective as it can lower the financial returns to the business and limit economic

opportunities for die host community. However, from die ecotourism industry perspective, this may 

have positive impact as it would disseminate the benefits to broader geographical regions of the 

country,'  I

With resoect to their information search behaviour, the Internet was found to be the mostl

frequently used source o f information for ecotourists in making travel decisions. This suggests that 

Sri Lanka tourism promotion organizations and ecolodge management should focus more on online 

marketing methods including social media and travel blogs etc.

The study results suggested that ecolodge attribute plays an important role in customer 

satisfaction. Customer satisfaction is the key to success in ecotourism and accommodation business. 

Ecolodge patrons give higher priority for factors such as ecolodge being located in a natural setti ng, 

proximity fo nature-based attractions, ecolodge design influenced by local architecture (i.e. 

indigenous structures), local cuisine with variety and appropriate sanitary* facilities. As such, these 

provide important guidelines for Sri Lanka's ecolodge industry* to consider'in ecatpurism proc uct

design and marketinu. •• " T  .
: -;V  A ”

Results o f this sfody further suggest ..that .ecolodges .in 'are quite successfu in

meeting customer requirements, and this xvas evident fry respondents scoring higher for items in the
v  , _■ • =

survey that were on ecolodge attributes and satisfaction based on their experience a |th e  ecolodge.

Strong agreement with statements on nature-based elements, design and service qdglity indicate
... ■ . s

that Sri Lankan ecolodges provide unique nature-based experiences for visitors. Especially, the 

nature-based and design elements seem to provide a competitive advantage for Sri Lanka’s 

ecolodge industry over its counterparts in the region.

Despite several positives in the current practices o f ecolodge industry in Sri Lanka, there is 

still plenty* of room for improvement. Blarney (2001) suggests three core criteria upon which 

ecotourism definitions are based: a nature based element, an educational or learning component, 

and the requirement for sustainability which includes both financial and socio-cultural elements. 

Present study findings indicate that Sri Lankan ecolodge industry has given less attention on the 

educational or learning component of ecotourism. This calls for better strategies to educate the
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visitors about their environmental responsibilities, and improved interpretive tour facilities. If the 

ecolodge industry is to provide superior nature-based experience in line with ecotourism principles, 

it is important that they give equal attention all these key elements o f ecotourism.

Present study provides insights to characteristics and motivations o f ecolodge patrons in Sri 

Lanka; a research gaps that was not previously addressed by researchers. This study has 

implications for the ecolodge industry as the novel information generated through this study would

enable the industry to develop unique ecotourism products to matcbu^isitor requirements and

desires. However’ much research is still needed to have a full understanding o f ecolodge patrons’

characteristic, especially their attitudes? behaviours and preferences.
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