
109 
 

REFERENCES 
 

Anderson, R.C. & Reeb, D.M. (2003). Founding-family ownership and firm performance: 
Evidence from the S&P 500. Journal of Finance, 58(3), 1301–1327. 

Aronoff, C. E. & Ward, J. L. (2002). Family Business Ownership: How to be an effective 
shareholder. Family Business Leadership Series No. 15. Family Enterprise Publishers, 
Marietta. 

Astrachan, J. & Kolenko, T. (1994). A Neglected Factor Explaining Family Business 
Success: Human Resource Practices. Family Business Review, 7(3), 251-261. 

 
Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of 

Management, 17(1), 99-120. 
 
Bertrand, M. & Schoar, A. (2006). The Role of Family in Family Firms. Journal of 

Economic Perspectives, 20(2), 73–96. 
 
Bivona, E. (2000). How to define a profitable and sustainable growth policy in a changing 

market: A Case Study of Small Publishing Company. Retrieved from 
http://www.systemdynamics.org/conferences/2000/PDFs/bivona34.pdf 

  
Bird, S. & Snapp, S. (2004). Understanding the Gender Gap in Small Business Success: 

Urban & Rural Comparison. Gender and Society, 18(1), 5–28. 
 
Casper, C., Dias A. & Elstrodt, H. (2010). The five attributes of enduring family businesses. 

McKinsey Quarterly Report. Retrieved from 
http://www.mckinsey.com/insights/organization/the_five_attributes_of_enduring_fam
ily_businesses 

 
Ceja, L. & Tapies, J. (2011). Corporate values guiding the world’s largest family-owned 

business: A Comparison with non-family firms. Working paper No. 916. Retrieved 
from http://www.iese.edu/research/pdfs/DI-0916-E.pdf 

 
Ceja, L. & Tapies, J. (2009). Attracting Talent to Family-owned Business: The Perceptions 

of MBA Students. Working Paper No. 815. Retrieved from 
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1482962 

 
Chrisman, J., Chua, J., Pearson, A. & Barnett, T. (2010). Family Involvement Family 

Influence and Family-Centered Non-Economic Goals in Small Firms. 
Entrepreneurship Theory and Practice, 36(2), 267–293. 

 
Chrisman, J., Chua, J.H., & Litz, R. (2004). Comparing the Agency costs in family and Non-

family firms: Conceptual Issues and Exploratory Evidence. Entrepreneurship Theory 
and Practice, 28(4), 335–354. 

 



110 
 

Chua, J.H., Chrisman, J. & Sharma, P. (1999). Defining the family business by behavior. 
Entrepreneurship Theory & Practice, 23(4), 19–39. 

 
Davis, J., Schoorman, F. & Donaldson, L. (1997). Toward A Stewardship Theory of 

Management. Academy of Management Review, 22(1), 20–47. 
 
Dawson, A. (2012). Human Capital in Family Businesses: Focusing on the Individual Level. 

Journal of Family Business Strategy, 3(1), 3-11.  
http://dx.doi.org/10.1016/j.jfbs.2011.12.001 

 
Dyer, W.G. & Sanchez, M. (1998). Current state of family business theory and practice as 

reflected in the Family Business Review 1988-1997. Family Business Review, 11(4), 
287-295. 

 
Dyer, W. G., Jr. (2003). The family: The missing variable in organizational research. 

Entrepreneurship Theory and Practice, 27(4), 401–416. 
 
Dyer, W.G., Jr. (2006). Examining the Family Effect on Firm Performance. Family Business 

Review, 19(4), 253–273. 
 
Ernst & Young, (2012). Built to last: family business lead the way to sustainable growth. 

E&Y Survey Report, Retrieved from 
http://www.ey.com/Publication/vwLUAssets/EY-Built-to-last-family-businesses-
lead-the-way-to-sustainable-growth/$FILE/EY-Built-to-last-family-businesses-lead-
the-way-to-sustainable-growth.pdf 

 
Greenwood, R. (2003). Commentary on: Toward a theory of agency and altruism in family 

firms. Journal of Business Venturing, 18, 491–494. 
 
Gudmundson, D., Hartman, E.A. & Tower, C.B. (1999). Strategic Orientation: Differences 

between family and non-family firms. Family Business Review, 12(1), 27–39. 
 
Habbershon, T. & Williams, M. (1999). A Resource-based Framework for Assessing the 

Strategic Advantages of Family Firms. Family Business Review, 12(1), 1–25. 
 
Habbershon, T., Williams, M., MacMillan, I. (2003). A unified systems perspective of family 

firm performance. Journal of Business Venturing, 18, 451-465. 
 
Handler, W.C. (1994). Succession in Family Business: A Review of the Research. Family 

Business Review, 7(2), 133–157. 

Hamelin, A. & Trojman, J. (2007). Family Ownership and Growth: The Case of French 
SMEs. Retrieved from www.cereg.dauphine.fr/.../Paper_Hamelin.pdf 

Heath, H. & Cowley, S. (2004). Developing a Grounded Theory approach: A comparison of 
Glaser and Strauss. International Journal of Nursing Studies, 41, 141–150. 



111 
 

Hienerth, C. & Kessler, A. (2006). Measuring Success in Family Businesses: The Concept of 
Configurationally Fit. Family Business Review, 19(2), 115–134. 

 
Ibrahim, A.B. & Goodwin, J.R. (1986). Perceived Cause of Success in Small Business. 

American Journal of Small Business, 11(2), 41–50. 
 
Kachner, N., Stalk, G., & Bloch, A. (2012). What you can learn from family business. 

Harvard Business Review, November. Retrieved from 
http://www.familybusiness.org.il/download/files/bcg_r1211h-pdf-eng_pdf_tcm80-
124140.pdf  

 
La Porta, R., Lopes-De-Silanes, F., & Vishny, R. (1999). Corporate Ownership around the 

world. Journal of Finance, 54(2), 471–517. 
 
Miller, D., Miller, I.B. & Lester, R. H. (2011). Stewardship or Agency: A Social 

Embeddedness Reconciliation of Conduct and Performance in Public Family 
Businesses. Organization Science, 22(3), 704–721. 

 
Morck, R. & Yeung, B. (2004). Family Control and Rent-Seeking Society. Entrepreneurship 

Theory and Practice, 28(4), 391–409. 
 
Moen, T. (2006). Reflections on the narrative research approach. International Journal of 

Qualitative Methodology, 5(4), Article 5. Retrieved from 
http://www.ualberta.ca/~iiqm/backissues/5_4/html/moen.htm 

 
Nahapiet, J. & Ghoshal, S. (1998). Social capital, intellectual capital and the organizational 

advantage. Academy of Management Review, 23(2), 242–266. 
 
Naldi, L., Nordqvist, M., Sjöberg, K. & Wiklund, J. (2007). Entrepreneurial orientation, risk 

taking, and performance in family firms. Family Business Review, 20(1), 33-47.  
 
Osei, A., Forkuoh S., Akomea-Bonsu, C. & Asare-Kyire, L. (2012). Transmission of core 

family values to family business in Ghana for effective management and growth. 
International Journal of Advanced Research in Management and Social Sciences, 1 
(5), 9-21. 

 
Pallister, S., (2010). The ties that bind: Interview with Randel Carlock. Retrieved from 

http://knowledge.insead.edu/business-finance/family-business/the-ties-that-bind-748 
 
Pearson, W., Carr, C., & Shaw, C. (2008). Toward a theory of Familiness: A social capital 

perspective. Entrepreneurship Theory and Practice, 32(6), 949-969 
 
Pieper, T. & Klein, S. (2007). The Bulleye: A Systems Approach to Modeling Family Firms. 

Family Business Review, 20(4), 301–319. 



112 
 

Pieper, T. (2003). Corporate governance and Family Firms: A Literature Review. 
2003/97/IIFE 

 
Ponza, E.J. (2010). The Family Business: Third Edition. South-Western Cengage Learning, 

USA 

Rolf, J. (2003), Case Study Methodology. Royal Institute of Technology, September 2003 
 
Schulze, S., Lubatkin, H. & Dino, N. (2003b). Toward a theory of Agency and altruism in 

family firms. Journal of Business Venturing, 18(4), 473–490. 
 
Sharma, P., Chrisman, J.J., Chua, J.H., (1997). Strategic management of the family business; 

past research and future challenges. Family Business Review, 10(1), 1–34. 
 
Sirmon, D.G. & Hitt, M.A. (2003). Managing Resources: Linking unique resources, 

management and wealth creation in family firms. Entrepreneurship Theory and 
Practice, 27(4), 339–358. 

Stafford, K., Duncan, K., Dane, S. & Winter, M. (1999). A Research Model of Sustainable 
Family Businesses. Family Business Review, 12(3), 197–208. 

 
Sorenson, R. (2011). Family Business and Social Capital. Edward Elgar Publishing, 

Cheltenham, UK 
 
Suarez, M.K.C., Deniz, M.C. & Santana, J.D.M. (2014). Family Social Capital, Trust within 

the TMT, and the Establishment of Corporate Goals Related to Non Family 
Stakeholders. Family Business Review, 28(2), 145–162. 

Villalonga, B., & Amit, R., (2010). Family Control of firms and Industries. Financial 
Management, 39(3), 863–904. 

 
Villalonga, B., & Amit, R., (2006b). Benefits and Costs of Control-Enhancing Mechanisms 

in U.S. Family Firms. Finance Working Paper No. 131, European Corporate 
Governance Institute. Retrieved from 
http://www.people.hbs.edu/bvillalonga/VillalongaAmitJFE2006.pdf 

 
Wang, Y. (2002). Pass the baton within the family – a case study on succession issues. 

Working Paper No. WP003/02. University of Wolverhampton Business School 
Retrieved from https://www.wlv.ac.uk/media/wlv/pdf/uwbs_WP003_02_Wang.pdf 

 
Ward, J.L. (1988). The special role of strategic planning for family businesses. Family 

Business Review, 1(2), 105–117. 
 
Ward, J. L. (1991). Perpetuating the family business. Palgrave Macmillan, New York. 

Retrieved from http://www.untag-smd.ac.id/files/Perpustakaan_Digital_1/FAMILY 
%20BUSIBESS%20Perpetuating%20the%20Family%20Business.pdf 

 



113 
 

Walker, E, & Brown, A. (2004). What Success Factors are important to Small Business 
Owners. International Small Business Journal, 22(6), 577–594. 

 
Westhead, P. & Howorth, C. (2006). Ownership and Management Issues Associate with 

Family Firm Performance and Company Objectives. Family Business Review, 19(4), 
301–316. 

 
Yin, R. K., (2009). Case study research: Design and methods. Thousand Oaks: Sage 

Publications.  
 
Zahra, S.A. (2005). Entrepreneurial risk taking in family firms. Family Business Review, 

18(1), 23–40. 
  


