References
Abdi, F., Giviy M. R. E., & Hamidi, K. (2015). Blue Ocean Strategy: Definitions and
frameworks. Advanced Social Humanities and Management. 2(3), 122-125. Retrieved from

http://amiemt-journal.com/test2/vol2-no3/21.pdf

Achtenhagen, L., Brunninge, O., & Melin, L. (2017). Patterns of dynamic growth in medium-
sized companies: Beyond the dichotomy of organic versus acquired growth. Long Range

Planning. 50(4), 457-471. doi:1 0.1016/j.1rp.2016.08.003

Achtenhagen, L., Naldi, L., & Melin, L. (2010). Business growth: Do practitioners and scholar
really talk about the same thing?. Entrepreneurship Theory and Practice, 34(3), 289-316.
do0i:10.1111/5.1540-6520.2010.00376.x

Alchian, A. A. & Demsetz, H. (1927). Production, Information Costs, and Economic
Organization. The American Economic Review. 62(5), 777-795. Retrieved from
https://business.illinois.edu/josephm/BA549 Fall%202010/Session%205/Alchian_Demset
2%20%281972%29.pdf

Anand, K. A. (2012). Business of higher education — a business model for a higher education
institution. International Journal of Business and Management Tomorrow, 2(2), 1-7.
Retrieved from
https://www.contentscm.com/vlib/order/OpenURLReceive.aspx?clientid=8710&rft val f
mt=info:ofi/fmt:kev:mtx:journal&rft.volume=2 &rft.issue=2 &rft.atitle=Business+of+higher
+educationt+%E2%80%93+a+businesstmodel+for+a+higher+education+institution&rft.jti

tle=t+International+Journal+of+Business+and+Management+Tomorrow+&rft.date=2012

Arranz, N., & Frez de Arroyabe, C. J. (2008). The choice of partner in R&D cooperation: An
empirical analysis of Spanish firms. Technovation, 28(1), 88-100.
doi:10.1016/j.technovation.2007.07.006

Arshi, T., & Viswanath, S. (2013). Entrepreneurial leadership and innovation: An empirical

study on organizational leadership characteristics and entrepreneurial innovation intensity.

95



American Journal of Social Issues and Humanities, 3(5), 234-243. Retrieved from

http://www.ajsih.org/index.php/ajsih/article/view/103/103

Becker, H. (2008). The chaotic Blue Ocean. Review of Business Research. 8(6), 125-131.
Retrieved from http://www.freepatentsonline.com/article/Review-Business-

Research/190699958.html

Berglund, K., & Holmgren, C. (2006). At the Intersection of Entrepreneurship Education Policy
and Practice: On conflicts, tensions and closures. Paper presented at the 14th Nordic

Conference on Small Business Research.

Blundel, R. (2015). Beyond strategy: A critical review of Penrose’s ‘single argument’ and its

implications for economic development. European Journal of the History of Economic
Thought, 22(1), 97-122. Retrieved from http://oro.open.ac.uk/34242/1/OR0%20-
%20Blundel%20EJHET%2012%20-%20Penrose%20FINAL%20-%2027%20Aug.pdf

Brush, C. G., Ceru, D. J., & Blackburn, R. (2009). Pathways to entrepreneurial growth: The
influence of management, marketing, and money. Business Horizons, 52(5), 481-491.

doi:10.1016/j.bushor.2009.05.003

Buisson, B., & Silberzahn, P. (2010). Blue Ocean or fast-second Innovation? A four-
breakthrough model to explain successful market domination. International Journal of

Innovation Management. 14(3), 359-378. doi: 10.1142/S1363919610002684

Burk, A., Stel, A. & Thurik, R. (2008). Blue Ocean versus competitive strategy: Theory and
evidence. Scientific Analysis of Entrepreneurship and SMEs. Netherlands. Retrieved from

http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.318.9413&rep=rep 1 &type=pdf

Busenitz, L., & Barney, J. (1997). Differences between entrepreneurs and managers in large
organizations: Biases and heuristics in the strategic decision-making. Journal of Business

venturing, 11(1), 9-30. doi:10.1016/S0883-9026(96)00003-1

Casson, M. (2003). The entrepreneur.: An economic theory. Retrieved from Google Books.

96



Chang, S. C. (2010). Bandit cellphones: A Blue Ocean strategy. Technology in Society. 32(3),
219-223. doi:10.1016/j.techsoc.2010.07.005

Chang, T., & Hsu, J. (2010). Development framework for tourism and hospitality in higher
vocational education in Taiwan. Journal of Hospitality, Leisure, Sport and Tourism

Education, 9(1), 101-109. doi:10.3794/johlste.91.246

Chen, M. (2007). Entrepreneurial leadership and new ventures: Creativity in entrepreneurial
teams. Creativity and Innovation Management, 16(3), 239-249. doi: 10.1111/5.1467-
8691.2007.00439.x

Child, J., Faulkner, D., & Tallman, S. B. (2005). Cooperative strategy: Managing alliances,

networks, and joint venture (2nd ed.). Oxford: Oxford University Press.

Cooper, D. R., & Schindler, P. S. (2013). Business research methods (12" ed.). New York:
McGraw-Hill Education.

Covin, J. G., & Slevin, D. P. (2002). The entrepreneurial imperatives of strategic leadership. In
Strategic entrepreneurship: Creating a new mindset. Hitt, M. A., Ireland, R. D., Camp, S.
M., & Sexton, D. L. Oxford: Blackwell Publishers.

Daft, R. L. (2014). New era of management (11" ed.). New Delhi: Cengage Learning.

Daily Mirror (2014). How we could contribute to Knowledge Hub. Daily Mirror. Retrieved from
http://www.dailymirror.lk/business/features/43410-how-we-could-contribute-to-
knowledge-hub.html

Daily Mirror (2017). Budget 2018. In Daily Mirror. Retrieved from www.dailymirror.lk/budget/

Daily Mirror (2017). Non-state actors in higher education in Sri Lanka: Issues and challenges.
Daily Mirror. Retrieved from http://www.dailymirror.lk/article/Non-state-actors-in-higher-

education-in-Sri-Lanka-Issues-and-challenges-124528.html

Davidsson, P., Achtenhagen, L., & Naldi, L. (2010). Small firm growth. Foundations and Trends
in Entrepreneurship. 6(2), 69-166. doi:10.1561/0300000029

97



Deery, M., & Jago, L. (2009). A framework for work-life balance practices: Addressing the
needs of the tourism industry. Tourism and Hospitality Research, 9(2), 97-108.
doi:10.1057/thr.2009.4

Dekhordi, G. J., Rezvani, S., & Behravan, N. (2012). Blue Ocean Strategy: A study over a
strategy which help the firm to survive from competitive environment. International
Journal of Academic Research in Business and Social Sciences, 2(6), 477-483. Retrieved

from http://www.hrmars.com/admin/pics/878.pdf

Delmar, F. (1997). Measuring growth: Methodological considerations and empirical results. In
Donckels, R., A. (ed.). Entrepreneurship and SME research: On its way to the next
millennium. UK: Ashgate.

Delmar, F., & Wiklund, J. (2008). The effect of small business managers ‘growth motivation on
firm growth: A longitudinal study. Entrepreneurship Theory and Practice, 32(3), 437-457.
doi:10.1111/5.1540-6520.2008.00235.x

Delmar, F., Davidsson, P., & Gartner, W. B. (2003). Arriving at the high growth firm. Journal of
Business Venturing, 18(2), 189-216. doi:10.1016/S0883-9026(02)00080-0

Demir, R., Wennberg, K., & McKelvie, A. (2017). The strategic management of high-growth
firms: A review and theoretical conceptualization. Long Range Planning. 50(4), 431-456.
doi:10.1016/j.1rp.2016.09.004

Dennis, M., & Lynch, R. (2016). Is higher education ready for Blue Ocean strategies?.
University World News. 379. Retrieved from
http://www.universityworldnews.com/article.php?story=2015082513171120

Department of Census and  Statistics  (2016).  Education.  Retrieved  from
http://www.statistics.gov.lk/Pocket%20Book/chap13.pdf

Dess, G. G., Ireland, R. D., Zahra, S. A., Floyd, S. W., Janney, J. J., & Lane, P. J. (2003).
Emerging issues in corporate entrepreneurship. Journal of Management, 29(3), 351-378.

doi:10.1016/S0149-2063(03)00015-1

98



Dittrich, K., & Duysters, G. (2007). Networking as a means to strategy change: The case of open
innovation in mobile telephony. The Journal of Product Innovation Management, 24(1),

510- 521. do1:10.1111/5.1540-5885.2007.00268.x

Dobbs, M., & Hamilton, R. T. (2007). Small business growth: recent evidence and new
directions. International Journal of Entrepreneurship Behaviour and Research. 13(5), 296-

322. http://dx.doi.org/10.1108/13552550710780885

Donckels,R., & Lambrecht, J. (1995). Networks and small business growth: An explanatory
model. 7(4), 273-289. Available from
https://link.springer.com/article/10.1007/BF01108617

Duchesneau, D. A., & Gartner, W. (1990). A profile of new venture success and failure in an
emerging industry. Journal of Business Venturing. 5(1), 297-312. doi:10.1016/0883-
9026(90)90007-G

Dussauge, P., & Garrette, B. (1999). Cooperative strategy: Competing successfully through
alliances. Chichester: John Wiley and Sons.

Eskandari, M. J., Miri, M., & Allahyary, A. (2015). Thinking of the Blue Ocean: Strategy
beyond the competition. Asian Journal of Research in Business Economics and
Management.  5(1), 1-12. Retrieved from https://centres.insead.edu/blue-ocean-

strategy/strategy-articles/documents/Thinkingofblueoceanstrategy.pdf

Eyal, O., & Inbar, D. E. (2003). Developing a public school entrepreneurship inventory:
Theoretical conceptualization and empirical examination. International Journal of

Behaviour and Research, 9(6), 221-244. doi:10.1108/13552550310501356

Eyal, O., & Kark, R. (2004). How do transformational leaders transform organisations? A study
of the relationship between leadership and entrepreneurship. Leadership and Policy in

Schools, 3(3), 211-235. doi: 10.1080/15700760490503715

Faems, D., Van Looy, B., & Debackere, K. (2005) Interorganizational collaboration and
innovation: Toward a portfolio approach. Journal of Product Innovation Management,

22(3), 238-250. do1:10.1111/3.0737-6782.2005.00120.x
99



Fernald, L. W., Solomon, G. T., & Tarabishy, A. (2005). A new paradigm: Entrepreneurial
leadership.  Southern  Business  Review,  30(2), 1-10.  Retrieved  from
https://www.academia.edu/1287758/A_new_paradigm Entrepreneurial leadership

Gajda, R. (2004). Utilising collaboration theory to evaluate strategic alliances. American Journal

of Evaluation. 25(65), 65-77. doi:10.1177/109821400402500105

Gomes, E. A. (2003). Mastering alliance strategy: A comprehensive guide to design,

management, and organization. New Jersey: Jossey-Bass.

Gray, B. J., Fam, K.mS. & Llanes, V. A. (2003). Branding universities in Asia markets. Journal
of Product and Brand Management, 12(2), 108-120. doi:10.1108/10610420310469797

Green, W. D., Barrett, C. R., & Rust, E. B. (2010, September 22). What is right with education
reform. Huffington Post. Retrieved from https://www.huffingtonpost.com/william-d-
green/what-is-right-with-educat b 735033 .html

Greenberg, D., McKone-Sweet, K., & Wilson, H. J. (2013). Entrepreneurial leaders: Creating
opportunity in an unknowable world. Leader to Leader, 2013(67), 56-62.
doi:10.1002/1t1.20063

Gupta, V., MacMillan, 1. C., & Surie, G. (2004). Entrepreneurial leadership: Developing a cross-
cultural construct. Journal of Business Venturing, 19(2), 241-260. doi:10.1016/S0883-
9026(03)00040-5

Hampson, K. (2016). Beyond retrofitting: Innovation in higher education. Higher Education
Management. Retrieved from http://higheredmanag

Hamzah, M. S. G., Yusof, H. B., & Abdullah, S. K. (2009). Headmasters and entrepreneurship
criteria. European Journal of Social Sciences, 11(4), 535-543. Retrieved from
http://groups.etwinning.net/c/document_library/get file?p 1 id=176744&folderld=178127
&name=DLFE-2226.pdf

100



Harrison, R., Leitch, C., & McAdam, M. (2015). Breaking glass: Toward a gendered analysis of
entrepreneurial leadership. Journal of Small Business Management, 53(3), 693-713. doi:
10.1111/jsbm.12180

Hasan, F. A., Komoo, 1., Nor, M. N. M., & Abdullah, Z. (2017). Transformation of universities
and the national Blue Ocean Strategy: A case study of Universiti Malaysia Terengganu.
Journal of Sustainability Science and Management. 12(1). 70-78. Retrieved from
http://jssm.umt.edu.my/wp-content/uploads/sites/51/2017/06/8-web.pdf

Hickman, G. R. (1998). Leading organizations: Perspectives for a new era. California: Sage

Publications, Inc.

Higher Education Funding Council for England (2012). Collaborations, alliances and mergers in
higher education: Lessons learned and guidance for institutions. /n Publications & reports.

Retrieved from http://www.hefce.ac.uk/pubs/year/2012/201221/
Holland, R., & Lam, B. (2014). Managing Strategic Design. United Kingdom: Palgrave.

Holt, D. T., Rutherford, M. W., & Clohessy, G. R. (2007). Corporate entrepreneurship: An
empirical look at individual characteristics, context, and process. Journal of Leadership

and Organizational Studies, 13(4), 40-54. doi:10.1108/09534810710740227
Hox, J. J., & Boeije, H. R. (2005). Encyclopaedia of social measurement. Netherlands: Elsevier.

Hughes, R. L., Ginnett, R. C., & Curphy, G. J. (2008). Leadership: Enhancing the lessons of
experience (6™ ed.). New York: McGraw Hill/Irwin.

Hytti, U., & O’Gorman, C. (2004). What is “enterprise education”? An analysis of the objectives
and methods of enterprise education programs in four European countries. Education +

Training, 46(1), 11-23. do1:10.1108/00400910410518188

Institute of Policy Studies of Sri Lanka (2016). Sri Lanka: State of the economy 2016 report.
Colombo: Institute of Policy Studies of Sri Lanka.

101



Ireland, R. D., Hitt, M. A., & Sirmon, D. G. (2003). A model of strategic entrepreneurship: The
construct and its dimensions. Journal of Management, 29(6), 963-989. doi:10.1016/S0149-
2063 03 00086-2

Ireland, R. D., Hitt, M., & Vaidyanath, D. (2002). Alliance management as a source of
competitive advantage. Journal of Management. 28(3), 413-446. doi:10.1016/S0149-
2063(02)00134-4

Ireland, R. D., Kuratko, D. F., & Covin, J. G. (2003). Antecedents, elements, and consequences
of corporate entrepreneurship strategy. Paper presented at the Sixty-third Annual Meeting
of the Academy of Management. Retrieved from
http://web.b.ebscohost.com/ehost/detail/detail ?vid=15&sid=47bc69e6-4843-4548-b 1b3-
dcb4e00f0e3c%40sessionmgr101&bdata=JnNpdGUIZWhve3QtbGI2ZQ%3d%3d#AN=13
793054 &db=bsu

Janssen, F. (2009). Do manager’s characteristics influence the employment growth of SMEs?
Journal  of  Small  Business  and  Entrepreneurship. 19(3), 293-315.
doi:10.1080/08276331.2006.10593372

Johnston, S. W., & Noftsinger, J. B. (2004). Getting a grip on strategic alliances. AGB-
Trusteeship, 8(1), 15-19. Available from
https://www.researchgate.net/publication/234681707 Getting_a Grip_on_Strategic Allian

CCes

Kaish, S., & Gilad, B. (1991). Characteristics of opportunities search of entrepreneurs versus
executives: Sources, interests, and general alertness. Journal of Business Venturing, 6(1),

45-61. doi:10.1016/0883-9026(91)90005-X

Karol, R. A. (2015). Leadership in the context of corporate entrepreneurship. Journal of
Leadership Studies, 8(4), 30-34. doi:10.1002/;1s.21350

Kim, W. C., & Mauborgne, R. (1997) Value innovation: The strategic logic of high growth.
Harvard Business Review. July, 103-112. Retrieved from https://hbr.org/2004/07/value-
innovation-the-strategic-logic-of-high-growth

102



Kim, W. C., & Mauborgne, R. (1998). Procedural justice, strategic decision making and the
knowledge  economy.  Strategic = Management  Journal. 19(4),  323-338.
doi:10.1002/(SICI)1097-0266(199804)19:4<323::AID-SMJ976>3.0.CO;2-F

Kim, W. C., & Mauborgne, R. (1999a). Creating New Market Space. Harvard Business Review.
January, 83-93. Retrieved from https://hbr.org/1999/01/creating-new-market-space

Kim, W. C., & Mauborgne, R. (1999b). Strategy, value innovation, and the knowledge economy.
Sloan Management Review. 40(3), 41-54. Retrieved from

https://sloanreview.mit.edu/article/strategy-value-innovation-and-the-knowledge-economy/

Kim, W. C., & Mauborgne, R. (2000). Knowing a business idea when you see one. Harvard
Business Review. September, 129-141. Retrieved from https://hbr.org/2000/09/knowing-a-

winning-business-idea-when-you-see-one

Kim, W. C., & Mauborgne, R. (2002). Charting your company's future. Harvard Business
Review. June, 76-85. Retrieved from https://hbr.org/2002/06/charting-your-companys-

future

Kim, W. C., & Mauborgne, R. (2004). Blue Ocean Strategy. Harvard Business Review. October,
76-85. Retrieved from https://hbr.org/2004/10/blue-ocean-strategy

Kim, W. C., & Mauborgne, R. (2005a). Blue Ocean Strategy. Boston: Harvard Business School

Press.

Kim, W. C., & Mauborgne, R. (2005b). Value innovation: A leap into the blue ocean. Journal of
Business Strategy. 26(4), 22-28. doi:10.1108/02756660510608521

Kim, W. C., & Mauborgne, R. (2014). The Four Pillars of Blue Ocean Leadership. In Leadership
& Organisations. Retrieved from https://knowledge.insead.edu/leadership-

management/the-four-pillars-of-blue-ocean-leadership-3603#pBaxs5P8y0HUSc1;.99

Kim, W. C., & Mauborgne, R. (2017a). Blue Ocean Strategic Moves. In Blue Ocean Strategy.

Retrieved from https://www.blueoceanstrategy.com/bos-moves/

103



Kim, W. C., & Mauborgne, R. (2017b). Blue Ocean tools. In Blue Ocean Strategy. Retrieved

from https://www.blueoceanstrategy.com/tools/

Klein, P. G., & Bullock, J. B. (2006). Can entrepreneurship be taught?. Journal of Agricultural
and Applied Economics, 38(2), 429-439. doi:10.1017/S107407080002246X

Koryak, O., Mole, K. F., Lockett, A., Hayton, J.C., Ucbasaran, D., & Hodgkinson, G. P. (2015).
Entrepreneurial leadership, capabilities and firm growth. International Small Business

Journal, 33(1), 89-105. doi:10.1177/0266242614558315

Kotter, J. P. (1990). 4 force for change: How leadership differs from management. New York:

Free Press.

Kuratko, D. F. (2007). Entrepreneurial leadership in the 21st century. Journal of Leadership and
Organizational Studies, 13(4), 1-11. Retrieved from
http://web.b.ebscohost.com/ehost/pdfviewer/pdfviewer?vid=5&sid=47bc69e6-4843-4548-
b1b3-dcb4e00f0e3c%40sessionmgr101

Lavie, D. (2006). The competitive advantage of interconnected firms: An extension of the
resource-based  view. Academy of Management Review, 31(3), 638-658.
doi:10.5465/APBPP.2002.7516490

Leavy, B. (2005). Value pioneering — how to discover your own ‘Blue Ocean’: Interview with
W. Chan Kim and Renee Mauborgne. Strategy & Leadership, 33(6), 13-20.
doi:10.1108/10878570510631611

Lehmann, R. S., & Winer, L. (2008). Analysis for marketing planning. Ney York: McGraw-Hill

Education.

Leitch, C. M., McMullan, C., & Harrison, R. T. (2009). Leadership development in SMEs: An
action learning approach. Action Learning: Research and Practice. 6(3), 243-263.

doi:10.1080/14767330903299464

104



Leitch, C., Hill, F., & Neergaard, H. (2010). Entrepreneurial and business growth and the quest
for a “comprehensive theory”: Tilting at Windmills?. Entrepreneurship Theory and

Practice, 34(1), 249-260. doi:10.1111/5.1540-6520.2010.00374.x

Leland, D., & Moore, J. (2007). Strategic focusing: Securing competitive advantage. Public
Purpose. September/October, 10-13. Retrieved from
http://www.aascu.org/uploadedFiles/AASCU/Content/Root/MediaAndPublications/Public
PurposeMagazines/Issue/sep-octQ7strategic.pdf

Markides, C. (2006). Disruptive Innovation: In need of better theory. Journal of Product
Innovation Management, 23(1), 19-25. Retrieved from
https://www.scribd.com/document/144500075/Disruptive-Innovation-in-Need-of-Better-
Theory

Martinez, M., & Wolverton, M. (2009). Innovative strategy making in higher education. North

Carolina: Information Age Publishing.

Mathooko, F. M., & Ogutu, M. (2015). Porter’s five competitive forces framework and other
factors that influence the choice of response strategies adopted by public universities in
Kenya. [International Journal of Educational Management, 29(3), 334-354.
doi:10.1108/IJEM-12-2013-0187

Mathooko, F., & Ogutu, M. (2014). Coping strategies adopted by public universities in Kenya in
response to environmental changes. Journal of Management and Strategy, 5(1), 93-107.

doi:10.5430/jms.v5n1p93

Matthyssens, P., Vandenbempt, K., & Berghman, L. (2006). Value innovation in business
markets: Breaking the industry recipe. Industrial Marketing Management, 35(6), 751-761.
doi:10.1016/j.indmarman.2005.05.013

McKelvie, A., & Wiklund, J. (2010). Advancing firm growth research: A focus on growth mode
instead of growth rate. Entrepreneurship Theory and Practice, 34(1), 261-288.
doi:10.1111/5.1540-6520.2010.00375.x

105



Mendis, S. (2012). Higher education in Sri Lanka: In crisis or at the crossroads?. UoR
Highlights. 1(1). Retrieved from
http://www.ruh.ac.lk/pub/newsletter/downloads/uorl 1.pdf

Mohanty, R. P. (1999). Value innovation perspective in Indian organizations. Participation and

Empowerment: An International Journal, 7(4), 88-103. doi:10.1108/14634449910283561

Nishantha, B. (2014). Growth determinants of small enterprises (SEs) in Sri Lanka comparison
of sales and employee growth models. Sri Lankan Journal of Management, 19(1), 63-92.
Retrieved from
https://www.sljm.pim.sjp.ac.lk/admin/uploads/growth determinants of small enterprises

(ses) in.pdf

Northouse, P. G. (2012). Introduction to leadership: Concepts and practice (2" ed.). California:

Sage Publications, Inc.

Olsen, J. R., Harmsen, H., & Friis, A. (2008). Product development alliances: Factors
influencing formation and success. British Food Journal, 110(5), 430-443.
doi:10.1108/00070700810868942

Papazov, E., & Mihaylova, (2016). Using key “Blue Ocean” tools for strategy rethinking of a
SME: A case from the Bulgarian knitwear industry. Economics and Business, 29, 104-110.
doi:10.1515/eb-2016-0028

Patel, N. (2015). 90% of startups fail: Here's what you need to know about the 10%. In Forbes.
Retrieved from https://www.forbes.com/sites/neilpatel/2015/01/16/90-of-startups-will-fail-
heres-what-you-need-to-know-about-the-10/#3aae9c7{6679

Peters, M. P., & Brush, C. G. (1996). Market information scanning activities and growth in new
ventures: A comparison of service and manufacturing businesses. Journal of Business

Research, 36(1), 81-89. do0i:10.1016/0148-2963(95)00165-4

Phan, P. H. (2000). Knowledge creation strategic alliance: Another look at organizational
learning. Asia Pacific Journal of  Management. 12(1), 201-222.

doi:10.1023/A:1015857525048
106



Porter, M. E. (1985). Competitive advantage: Creating and sustaining superior performance.
New  York: The Free Press. Retrieved from  http://forleadership.org/wp-

content/uploads/Competitive-Advantage.pdf

Porter, M. E. (1990). The competitive advantage of nations. Harvard Business Review. March.

Available from https://hbr.org/1990/03/the-competitive-advantage-of-nations

Prematunga, W. D. L. (2009). A Blue Ocean branding strategy: The case of Mlesna. Sri Lankan
Journal of Management, 14(3), 64-81. Retrieved from
https://www.sljm.pim.sjp.ac.lk/admin/uploads/a_blue ocean branding strategy the case

of mlesna.pdf
Ratnaweera, U. (2017). Education Conundrums. LMD. Retrieved from https://lmd.lk/2279-2/

Renko, M., Tarabishy, A., Carsrud, A. L., & Brannback, M. (2015). Understanding & measuring
entrepreneurial leadership. Journal of Small Business Management, 53(1), 54- 74.
doi:10.1111/jsbm.12086

Robbins, S. P., Coulter, M., & Vohra, N. (2010). Management (10" ed.). New Jersey: Prentice
Hall.

Rosenberg, N. (1994). Exploring the black box: Technology, economics and history. Cambridge:

Cambridge University Press.

Runge, W. (2014). Technology entrepreneurship: A treatise on entrepreneurs and

entrepreneurship for and in technology ventures. Retrieved from Google Books.

Sarasvathy, S., Simon, H., & Lave, 1. (1998). Perceiving and managing business risks:
Differences between entrepreneurs and bankers. Journal of Economic Behaviour and

Organization, 33(2), 207-225. do1:10.1016/S0167-2681(97)00092-9

Schlegelmilch, B. B., Diamantapoulos, A., & Kreuz, P. (2003). Strategic innovation: The
construct, its drivers and its strategic outcomes. Journal of Strategic Marketing, 11(1),

117-132. doi:10.1080/0965254032000102948

107



Schutt, R. K. (2011). Investigating the social world: The process and practice of research.

California: Sage Publications.

Setijono, D. (2007). Customer Value: knowledge, sustainability, and transformation. Paper
presented at the 10" QMOD Conference, Helsingborg-Sweden. Retrieved from
http://www.ep.liu.se/ecp/026/096/ecp0726096.pdf

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of study. The
Academy of Management Review, 25(1), 217-228. doi:10.2307/259271

Sharma, P., & Chrisman, J. J. (1999). Toward a reconciliation of the definitional issues in the
field of corporate entrepreneurship. Entrepreneurship Theory and Practice, 23(3), 11-27.
Retrieved from

http://cemi.com.au/sites/all/publications/Sharma%20and%20Chrisman%201999.pdf

Smith, E. (2008). Using secondary data in educational and social research. New York:
McGraw-Hill Education.

Soutar, G. N., & Turner, J. P. (2002). Students’ preferences for university: A conjoint analysis.
International Journal of  Educational Management, 16(1), 40-45.
doi:10.1108/09513540210415523

Spear, S. J. (2004). Learning to lead at Toyota. Harvard Business Review, 82(5), 78-87.
Retrieved from https://hbr.org/2004/05/learning-to-lead-at-toyota

Spear, S., & Bowen, H. K. (1999). Decoding the DNA of the Toyota Production System.
Harvard Business Review, 77(5), 96-107. Available from
https://hbr.org/1999/09/decoding-the-dna-of-the-toyota-production-system

Srivastava, P., Iyer, K. N. S., & Rawwas, M. Y. A. (2017). Performance impact of supply chain
partnership strategy-environment co-alignment. International Journal of Operations &

Production Management, 37(7), 927-949. doi:10.1108/IJOPM-09-2015-0586

Stevenson, H. H., & Gumpert, D. E. (1985). The heart of entrepreneurship. Harvard Business
Review, 63(2), Retrieved from https://hbr.org/1985/03/the-heart-of-entrepreneurship

108



Suherlan, H. (2017). Strategic alliances in institutions of higher education: A case study of
Bandung and Bali Institutes of Tourism in Indonesia. International Journal of Tourism

Cities, 3(2), 158-183. doi:10.1108/IITC-08-2016-0022

Sunday Times (2013). Are students trained to pass exams or be creative. Sunday Times.
Retrieved from http://www.sundaytimes.lk/130721/business-times/are-students-trained-to-

pass-exams-or-be-creative-university-don-53103.html

Surie, G., & Ashley, A. (2007). Integrating pragmatism and ethics in entrepreneurial leadership
for sustainable value creation. Journal of Business Ethics, &81(1), 235-246.

doi:10.1007/s10551-007-9491-4

Swiercz, P. M., & Lydon, S. R. (2002). Entrepreneurial leadership in high-tech firms: A field
study. Leadership &  Organization Development Journal, 23(7), 380-389.
doi:1108/01437730210445810

Tarabishy, A., Solomon, G., Fernald, L. W., & Sashkin, M. (2005). The entrepreneurial leader’s
impact on the organization’s performance in dynamic markets. Journal of Private Equity.

8(4), 20-9. doi:10.3905/jpe.2005.580519

Thor, L. (2016). Bringing the Best of Business Strategies to Higher Education. Educase.
September,  10-11.  Retrieved  from  http://er.educause.edu/~/media/files/article-
downloads/erm06511.pdf

Tidd, J., Bessant, J., & Pavitt, K. (2005). Managing innovation: Integrating technological,
market and organizational change. Ney York: Wiley.

University Grants Commission (2016). Sri Lanka University Statistics 2016. Retrieved from
http://www.ugc.ac.lk/en/component/content/article/1905-sri-lanka-university-statistics-

2016.html

Van Zyl, H. J. C., & Mathur-Helm, B. (2007). Exploring a conceptual model, based on the
combined effects of entrepreneurial leadership, market orientation and relationship
marketing orientation on South Africa's small tourism business performance. South African

Journal of  Business Management, 38(2), 17-24. Retrieved from
109



https://www.researchgate.net/publication/231181073 Exploring a conceptual model bas
ed on the combined effects of entrepreneurial leadership market orientation and relat
ionship_marketing_orientation_on_South Africa%27s small tourism_business_performa

nce

Veloutsou, C., Lewis, J. W., & Paton, R. A. (2004). University selection: Information

requirements and importance. The International Journal of Educational Management,

18(3), 160-171. doi:10.1108/09513540410527158

Weathersby, G. (1999). Leadership vs. management. Management Review, 88(5), 05. Retrieved
from http://web.b.ebscohost.com/ehost/pdfviewer/pdfviewer?vid=5&sid=cb60b6e3-b10e-
4209-9¢91-f80bbb1bdeff%40sessionmgr101

Womack, J P., & Jones, D. T. (1996). Beyond Toyota: How to root out waste and pursue
perfection.  Harvard  Business  Review,  74(5), 140-152. Retrieved from
https://hbr.org/1996/09/how-to-root-out-waste-and-pursue-perfection

Wu, J., & Callahan, J. (2005). Motive, form and function of international R&D alliances:
Evidence from the Chinese IT industry. The Journal of High Technology Management
Research, 16(1), 173-191. doi:10.1016/j.hitech.2005.10.006

Wubben, E. M. F., & Diisseldorf, S. (2012). Bringing Blue Ocean Strategy to FMCG markets.
Proceedings in System Dynamics and Innovation in Food Networks. 105-118.
doi:10.18461/pfsd.2012.1208

Wubben, E. M. F., Diisseldorf, S., & Batterink, M. H. (2012). Finding uncontested markets for
European fruit and vegetables through applying the Blue Ocean Strategy. British Food
Journal, 114(2), 248-271. doi:10.1108/00070701211202421

Xaba, M., & Malindi, M. (2010). Entrepreneurial orientation and practice: three case examples
of historically disadvantaged primary schools. South African Journal of Education, 30(1),
75-89. Retrieved from http://www.scielo.org.za/scielo.php?script=sci_arttext&pid=S0256-
01002010000100006

Yukl, G. (2010). Leadership in organisations (1" ed.). New Jersey: Pearson Education Limited.
110



Zwilling, M. (2014). Entrepreneurial leadership can save any business. In Entrepreneurs.
Retrieved from https://www.forbes.com/sites/martinzwilling/2014/09/17/entrepreneurial-

leadership-can-save-any-business/#2d9alb3a538d

111



