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Finally, there is potential to refine the initial conceptualisations of ICH related 
experiences presented in this study further, through empirical validation. 

Conclusion

This study shows that ICH is a versatile experiential component in a visitor’s journey, 
as it generates different types of experiences in the form of education, entertainment, 
escapism and esthetics. Two of the categories of ICH (i.e. social practices, rituals and 
festive events, and knowledge and practices concerning nature and the universe) go 
beyond these individual experiences to create sweet spots, providing rich and holistic 
experiences for visitors which they recognise as memorable and intriguing when 
compared to other experiences. Another unique insight that is revealed in this study 
is the ways in which visitors engage in ICH related experiences. The clarification of the 
types of experiences generated by ICH, together with the identification of associated 
visitor behaviour, provides an in-depth understanding into how visitors experience 
ICH at a destination from these visitors’ points of view. This understanding leads 
to the possibility of elevating the position of a destination’s ICH from a mere casual 
encounter for visitors during a visit to a useful cultural product for tourism. 
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