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framework building on the existing theories, and incorporating the key factors driving 
the innovative behaviour of women entrepreneurs. The research findings indicated 
that both innovative and replicative women entrepreneurs identify innovativeness 
to be important to expand their businesses, to be competitive, and to sustain their 
businesses in the dynamic market space. This study established the impact of 
women entrepreneurs’ gender identification with masculine characteristics, on their 
innovative behaviour. It is also noteworthy that women entrepreneurs with masculine 
gender identification who possessed masculine characteristics demonstrated 
perceived self-efficacy and the ability to identify opportunities. The study also 
indicated that women entrepreneurs who demonstrate innovative behaviour can be 
seen to possess a high degree of perceived self-efficacy. Further, it is indicated that 
the influence of opportunity identification on innovative behaviour is consistent with 
the findings of previous scholars. Therefore, this study is the first of its kind among a 
handful of research works on innovative entrepreneurship in Sri Lanka.
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