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managerial operations.  The research also analyses the adoption of leadership 
styles accordingly, to furthering the organizations competitive advantage through 
innovation. The research uncovered positive relationships between transactional as 
well as transformational leadership and innovation in organisations. It also uncovered 
that climate had a moderating effect on the aforesaid relationship. Furthermore, 
emergent findings revealed that a leader at a higher level of the organisational 
hierarchy creates this innovation-supporting climate. Emergent findings further 
uncovered the augmentation effect of transformational leadership on transactional 
leadership that lead to higher levels of innovation in organisations. This leads to the 
managerial implication of adopting both styles of leadership in relation to achieving 
heightened levels of innovation in the organisations. Research also uncovered 
dynamics within the role of leadership in relation to different levels of management 
in the organisation, which also lead to potential areas for future research. By doing 
so the research bids to bring about awareness towards the importance of leadership 
behaviours that lead to organizational innovation in the light of enhancing the 
organisation’s competitive advantage.
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