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Abstract

The present study examines the moderating effect of follower chronic promotion 
focus on the relationship between charismatic leadership and three followers’ 
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different industrial sectors of Sri Lanka. The analysis indicates that charismatic 
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contrary to the present theorization does not moderate the effect of charismatic 
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of explaining charismatic leadership dynamics through follower self-regulatory 
focus, the study suggests that managers should invigorate charisma in order to 
harness the effort exerted by subordinates.
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