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Based on the results, entrepreneurial characteristics, appropriate human resources 
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relationship between entrepreneurial characteristics and sustainable growth of an 
entity, supporting much of the existing literature (Zhang, 2011). The moderating 
effects of strategy-making and employee competence are also proven in this study 
(Kazanjian et al., 2002 as cited by Dhliwayo et al., 2011; Keating et al., 2007 as 
cited by Sanchez et al., 2011). The moderating effects of employee commitment and 
organizational culture were not proven as some existing literature has cited. With 
the right use of management tools, the growth of any entity can be increased and 
sustained. This rule applies to SMEs in general as well. Since the tourism industry 
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the results of this study have many implications for entrepreneurs in the tourism 
industry as well as for policy makers in the industry. 
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