
References

Aviva Insurance (2010), unpublished study of youth aspirations.

Cook D. (1994), Tradition and Critique, Telos Press.

Consumer Finances and Socio-Economic Survey, 2003/04, Central Bank of Sri Lanka.

Emmanuel S. (2010), Looking Through a Gendered Lens Conference Paper, National Youth 
Survey II, University of Colombo.

Ernst & Young (2003), Human Resources Advisory Service.

Gross D., (1997), More on Traditions, Telos Press, 1997.

Hettige S. T. (1995), Economic Liberalization and the Emerging Patterns of Social Inequality in 
Sri Lanka, 5th Conference, University of New Hampshire.

Liyanage U.P. (2009), Profiling the Sri Lankan Consumer: Multiple Portraits and Manifest 
Patterns, Postgraduate Institute of Management, Colombo.

Nilaweera U. and Wijetunga D. (2005), South Asian Journal of Management, Vol. 12, Issue 
No.3.

National Youth Survey I (2002), Sri Lanka Youth: Challenges and Responses, Friedrich Ebert 
Stiftung, Colombo.

TNS Lanka (2010), Unpublished Consumer Surveys.

Olilvy and Mather (2000), Food Habits in Asia.

Uudunuwara M. and Liyanage U.P. (2006), Effectiveness of Traditional vs Modern Appeals in 
Advertising, Sri Lankan Journal of Management, Vol.11, No.1 &2, Jan.-June.

www.wickepedia, the free encyclopedia

- 111 -

The Sri Lankan Post-modern
Consumer


